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ToBACCO GOAD

While CBS waffled and ABC caved in, Stanton Glantz

Jaced Big Tobacco head on, making him a hero to many

and a pain in the cigarette industry’s butt.

by Sarah Henry
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STANTON GLANTZ KNOWS HOW TO
work a room. Perhaps it’s all those years of
lecturing at the University of California at
San Francisco, where Glantz, a professor of
medicine, teaches a mix of subjects that
includes statistics, cardiac physiology, engi-
neering, and tobacco policy. On this partic-
ular March evening, it’s for the latter that
he’s being honored by the Northern Cali-
fornia Chapter of the Society of Profes-
sional Journalists at a rubber-chicken affair
taking place inside the Fort Mason Offi-
cers’ Club. When his name is called,
Glantz springs from his seat and makes his
way swiftly to the microphone. “I don’t
deserve this award, the university does,”
begins the veteran anti—tobacco industry
iconoclast in trademark droll fashion. And
then he delivers the punch line, accompa-

STANTON GLANTZ HAS PUT INTERNAL TOBACCO
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nied by a gleeful grin: “Much to my aston-
ishment they did the right thing.”

The andience is all ears.

Glantz, at fifty, is clearly relishing his role
as the country’s leading gadfly against the
giant cigarette corporations. Nominated by
Newsweek as one of last year’s 100 news-
makers—the magazine dubbed him a “pain
in the butt”—he’s been in the spotlight
since May 1994, when a box of then-secret
research materials and memos landed on his
doorstep. Its contents? About four thousand
documents from the tobacco behemoth
Brown & Williamson, revealing, according
to Glantz, that the cigarette company had
known for more than thirty years that nico-
tine was addictive and caused cancer.

The treasure trove also included files on
the Kentucky-based tobacco corporation’s
legal, political, and public relations strate-
gies to cover up that information. Glantz
and his coworkers at UCSF decided to make
the damaging documents available to the
public via the university’s library. Brown &
Williamson, alleging that the documents
had been stolen, demanded that the univer-
sity hand them over. The university said no.
Glantz recounts to the room of mostly me-
dia folk that he knew it was only a matter of
time before the maker of Kools, Pall Malls,
and Lucky Strikes filed a lawsuit to get
the documents back. When a letter from
B&W’s lawyers finally arrived, Glantz tells
the crowd, “I knew it was party time.”

Glantz then launches into a wide-rang-
ing acceptance speech that’s long on praise
for his workplace. “[The UCSF administra-
tion] supported this and we won at every
step of the way—right up to the California
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Francisco Mayor Willie Brown consider-
able aggravation. According to the profes-
sor, the former Assembly Speaker dislikes
him because of the digging Glantz has
done into the hefty campaign contributions
made by tobacco companies. In a report he
cowrote last May, Glantz revealed that,
since 1980, Brown has collected more to-

According to JAMA
editor George
Lundberg, Glantz and
his colleagues are
doing some of the most
important research
into public-health
issues that we’ve seen
in the last decade.

bacco money—$659,492—than any other
legislator in the nation. Glantz also claims
that in 1993 Brown paid a visit to UC ad-
ministrators asking them to “shut me up.”
Brown declined to comment on the inci-
dent, but through a spokesperson said he
has “not been an instrument of the tobacco
industry in any shape, way; or form.”

The professor even rubs some allies the
wrong way. He is currently embroiled in
a heated debate over the most effective
way to curtail cigarette smoking. He
favors targeting adults, but many anti-
smoking groups—and the federal govern-
ment—are trying to prevent children from
taking up the habit. Nationwide, some
three thousand kids begin smoking every
day. Says Phillip Wilbur, media director
for the Advocacy Institute, an antitobacco
lobbying group in Washington, DC,
“These programs aimed at children are
good efforts. Stan has been a premier anti-
tobacco activist over the years. But on this
one, we disagree.”

f last year was tumultuous for both sides
of the tobacco debate, this year could
prove more hectic, given the battles flar-
ing on several fronts. There’s a giant
class-action lawsuit under way in New Or-
leans alleging that the cigarette companies
concealed their knowledge that nicotine
was addictive and that they deliberately
manipulated nicotine levels in cigarettes to



keep smokers hooked. There’s also a US
Justice Department investigation—aided
by the consciences of a growing parade of
former tobacco industry employees—into
whether seven tobacco executives perjured
themselves when they swore before Con-
gress that nicotine was not addictive. The
FDA is champing at the bit to regulate
tobacco as a drug, and the brouhaha over
television network coverage of—and cow-
ering to—cigarette companies continues.
This being an election year, the spotlight is
also on the huge amounts of campaign
cash—and what it buys—doled out by the
tobacco companies, especially to members
of the Republican Party.

But perhaps the biggest development
came in March, with the announcement
by the Liggett Group, the nation’s small-
est tobacco company, that it would settle
the New Orleans lawsuit, as well as sepa-
rate claims by five states seeking compen-
sation for Medicaid costs on smoking-
related diseases. Liggett’s actions ended
decades of industry solidarity in fighting
litigation, and the antitobacco movement
heralded the corporation’s decision as a
sign that there was, finally, a crack in to-
bacco’s united front.

Glantz is not so sure. “I'm very con-
cerned about this settlement,” he says.
“They’re getting off for pennies. 1 think
these class-action suits and Medicaid suits
have a good chance of winning, and I’'m
concerned that the lawyers are going to sell
out prematurely.” He is, however, the first
to admit that his expertise is not in the legal
arena. “If this is the way you get the small
fry to then go get the big fish, then it will
have been a very clever move. But if this
becomes the model, I think the industry
will have slid off the hook again.”

Predictions that big tobacco is breathing
its last breath are premature, Glantz cau-
tions. “We're still the underdog. We don’t
have billions of dollars, we don’t make cam-
paign contributions, we don’t have public
relations firms and private investigators like
they do,” he says.

Still, from his perspective, it’s a crucial
time. As a crusader against cigarette com-
panies for almost two decades, he intends to
keep playing a central role. “A lot is hap-
pening—that’s why I spend all my time
talking to reporters,” he wisecracks. “But
you can't ignore what is going on out there
in the real world.”

Of his fifteen minutes of fame, Glantz
confesses, “It does get a little wearing.”
But, he says, “I view talking to the media as
simply an extension of teaching. This is
how the science gets translated into social
change.” And, he adds with a smile: “It’s
better than being ignored.” sFr



